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LEVERAGING THE CHANNEL TO AMPLIFY CONTENT VIA INSIGHTS TO THE B2B MARKET

C H A N G I N G  T H E  C H A N N E L 
M I N D S E T 

F R O M  S E L L I N G  D E V I C E S  &  M I N U T E S  

T O  B U S I N E S S  S O L U T I O N S

SERVICE 
PROVIDERS

SAMSUNG  
INSIGHTS

B2B MARKET
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CAMPAIGN  

IN A BOX

W E  D E L I V E R E D  A  S E R I E S 

O F  C O N T E N T  L E D , 

C A M P A I G N S  I N  A  B O X  

F O R  S E R V I C E  P R O V I D E R S 

T O  I M P L E M E N T 

M A R K E T I N G 

T O O L S 

 
• 	 C A M P A I G N  A S S E T S

• 	 C O N T E N T  A S S E T S

• 	 C O M M U N I C A T I O N  

	 A S S E T S 

S A L E S  

E N A B L E M E N T 

 

G U I D A N C E 

T O O L S 

 

• 	 S A L E S  P L A Y B O O K

• 	 S A L E S  S C R I P

• 	 U S E  C A S E S

• 	 B A T T L E  C A R D S

• 	  

• 	 C A M P A I G N 

B R I E F I N G  		

G U I D E

• 	 ‘ H O W  T O ’ 
B R I E F I N G S 

OUR APPROACH
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HealthcareEducation

Public Safety Legal Retail Transportation

Government ManufacturingFinance

Hospitality

Deliver more  
efficient dispatch

Improve efficiency  
by replacing multiple  
devices with a  
single device
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Attract new  
generation drivers 
and improve retention
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Enable real-time 
access to expertise
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CONTENT ACROSS A WIDE RANGE OF SECTORS
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HealthcareEducation

Public Safety Legal Retail Transportation

Government ManufacturingFinance

Hospitality

D I V E R S E  B U S I N E S S  M A R K E T 

M A R K E T I N G S A L E S 

S E R V I C E  P R O V I D E R S 

 

EQUIPPING MARKETING  
TEAMS TO IMPLEMENT  
MULTICHANNEL  
CAMPAIGNS

EQUIPPING SALES  
TEAMS TO SELL THE 
SOLUTIONS

GAINING BUY-IN

EQUIPPING SERVICE PROVIDERS TO TAKE PROSPECTS 
ON THE BUYER JOURNEY – FROM CREATING INTEREST TO CONVERSION

USING THE CHANNEL TO AMPLIFY CONTENT
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CREATE 

INTEREST

  
CONVERT

Highlighting the broad range  
of business and IT pain points that 
mobile-enabled transformation 
can help to address, over and 
above meeting immediate  
compliance needs.

Providing content which helps  
them understand and evaluate  
the potential benefits of mobile
solutions to their business,  
and helps them identify what
to look for when selecting  
a new mobile solution.

Generate sales by showing  
how the combination of  
Samsung’s technology plus  
partner offerings, provides  
a comprehensive solution  
to support their current  
and future business needs.

CAMPAIGN  

IN A BOX

FLOW

Competitive and regulatory pressures 
are driving the need to modernize fleets

This creates exciting opportunities  
that go well beyond basic compliance

Samsung and <Partner X> offer  
comprehensive solutions to  
transform Fleet Management

CAMPAIGN 

MESSAGING

  

BUILD 

ENGAGEMENT

Transportation example

EXAMPLE OF CONTENT LED CAMPAIGN
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I M AG E  2  :  CAMPAIGN THEME AND CREATIVE EXECUTION

  

CREATE 

INTEREST

  

BUILD 

ENGAGEMENT

  
CONVERT

Article 1: FMCA Regulations for ELD:  
Where Do You Stand? 

Article 2: 11 Benefits of using Telematics 
for Trucking Fleet Management

Article 3: How Can Mobile Devices Boost  
Driver Retention and Enhance Security?

Infographic: 9 ways the Connected Truck  
is Driving Fleet Efficiency

White paper: How to Modernize Fleet  
Management with Mobile Technology

Case study: Savage Launches Digital  
Transformation with In-Cab Technology

Article 4: Evaluating Mobile Transportation 
Technology: What to Consider

Samsung product pages & collateral:  
Datasheets for TabActive2, KNOX  
and other relevant solutions

Partner solution collateral:  
Partners’ own assets

Joint solution brief:  
Datasheets explaining the joint 
Samsung + partner proposition

Transportation example

C O N T E N T  

A S S E T S 

C O M M U N I C A T I O N S  

A S S E T S 

Outbound email series 

Social media kit 

SEO kit 

Landing page assets
 
Outbound calling guide
 
Webinar kit
 
Lead nurturing emails

CONTENT AND COMMUNICATIONS ASSETS
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JOINT PARTNER SOLUTION BRIEFINFOGRAPHIC: 9 WAYS THE CONNECTED TRUCK  
IS DRIVING FLEET EFFICIENCY

WHITE PAPER    

Transportation example

CONTENT AND COMMUNICATIONS CREATIVE
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CAMPAIGN MICROSITE & 

ASSET LANDING PAGE

CONTENT ASSETS AND 

PROPOSITION

SOCIAL  

MEDIA  

ACTIVITY

SEO/PPC  

CAMPAIGNS

DATA CAPTURE 

FROM GATED  

ASSET

EMAIL 1 EMAIL 2 EMAIL 3 EMAIL 4 EMAIL 5

CONTACT 

DATABASE

CAMPAIGN  

TARGETS

CLICK-THROUGHS

INBOUND VISITS

NURTURING  

EMAIL

NURTURING  

EMAIL

NURTURING  

EMAIL

NURTURING  
EMAIL

MEETS SCORING 

CRITERIA

REGISTRATION

CONTACT  

REQUEST
SALES  

FOLLOW-UP

WEBINAR

CAMPAIGN FLOW BLUEPRINT
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15,684

.COM VISITS ROI

.COM VISITS

38% 
(11.7% ABOVE AVERAGE)

CLICK-TO-LAND 
RATE 

 

55,451
INSIGHTS WEBPAGE 

VISITS

32.5:1
 ROI

PILOT CAMPAIGN RESULTS


